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IHosicHuTe/IbHAA 3aIIMCKA

MeTtoauueckas pa3paboTka OTKpeITOro 3ansatus « The world of advertising»
(«Mup peknambl») TpenHa3HaueHa s ucnosb3oBaHus B CIIO  mus
CHEUUATbHOCTEH,  M3YYalOIIUX  JKOHOMHKY,  MApPKETHHI,  OpPraHU3ALHIO
NpEeANpUATUs, NPEAIPUHUMATEIBCTBO, PEKJIaMy W CEpBUC U pa3paboTaHa B
NOMOILb B MPOBEJCHUM 3aHATUN AHTJIMKWCKOTO S3bIKAa, HALIEJICHHBIX HAa W3Y4YEHUE
TE€M, CBSI3aHHBIX C PBIHOYHOM HOKOHOMHUKOM, MApPKETUHIOM, PEKIAMHOMN
NeATENbHOCThI0. OTIENbHBIE 3JIEMEHTHI 3aHATHS MOTYT OBITh MCHOJB30BAHBI HA
3aHATHUSIX aHIJIMICKOTO S3bIKa B IIKOJIE B CTAPIIMX KJIACCaX.

OO6beM Marepuana, pacCMaTpMBAEMOI0 Ha 3aHSITHH, PACCUMTAH HA MOJITOpA
yaca, YTO COCTaBJIsieT yueOHyto napy B yueOHbix 3aBeqenusix CI10.

Buo 3anamus: npakTHYECKOE 3aHATHE

Henu 3anamusa:

Qopazosamenvnaa_ueab: GOpMUPOBATH y CTYJICHTOB KOMIUIEKCHBIM MOJIXOM K
M3YUYCHUIO MHOCTPAHHOTO $3bIKA; BhIpA0AThIBATh YMEHHS YCTHOM U MUCHMEHHOMU

peud, a TakK€ HABBIKA BBICTYIUICHHM MEpeN ayIUTOPUEH; pacIIupsTh
CTPaHOBEIYECKHUM U JINHTBUCTUYECKUN KPYTO30p CTYAEHTOB.

Bocnumamenvnaa uenp: TOBBICUTH OOIIMN YPOBEHb KYyJIbTYpPbl OOLICHHMS
CTYJCHTOB Ha MHOCTPAHHOM S3bIKE€ KaK B paMKaX IpeiaraéMod TeMbl, TaK U B
HECTaH/IAPTHBIX HEOKUJAHHBIX CHUTYalHUsAX; BOCIUTHIBATH MOTPEOHOCTH B
IPAKTUYECKOM HCIIOJIb30BAHUHM MHOCTPAHHOTO $3bIKa B cdepax AesTeIbHOCTH,
CBSI3aHHBIX C OCHOBHOM CIIELMATIBbHOCTBIO.

Paszsusaowan  uyenv:  pa3BUBaTh  IIO3HABATENbHBIE  CIHOCOOHOCTH U
KOMMYHHKA0€JIbHOCTh, YCTOWYMBOE CTPEMJIEHHE CTYJEHTOB K CaM0O00pa30BaHUIO
Y CaMOCOBEPUIEHCTBOBAHHUIO, KaK B paMKaX caMOro MHOCTPaHHOTO fA3bIKa, TaK U B
chepe mnpuMeHEHHsS] CHOPMUPOBAHHBIX S3BIKOBBIX YMEHUW W HABBIKOB IS
JaNbHEMIIEro COBEpUIEHCTBOBAHUS B MPOECCUHN.

Peuesoit mamepuan: nekcudeckue eIUHUIBI, (pa3bl U BBIPAXKECHUS, AUAIOTH,
TEKCTBI.

Mesxcoucyunaunapnsie cea3u: yKpEIUIEHUE W PACIIMPECHUE 3HAHUU CTYIEHTOB,
MOJYYECHHBIX Ha 3aHATHUAX MO JUCHHUIUIMHAM «MapkeTuHr», «MeHeIKMEHT»,
«Pekiamuoe neno», «CepBUCHAs NEATENBHOCTBY, «Opranu3anus npearnpusTus B
chepe cepBHCay.

Oobecneuenue 3anamusa: 1) yueOHuk Arabecsn W.II. «Aurnumiickuii s
MeHeKepoBy, 2) yueonuk S. Norman “We mean Business”, 3) yueOHoe mocooue
no anrmiickomy si3biky Kapaosuu M.K. «OcHOBbl kommepuun», 4) y4eOHUK



Yacthuk C., Kopobka I'. « AHITIMHUCKUN A3BIK JJIST MEHEKEPOB MEKTyHAPOIHOTO
Typu3Ma W TOCTHHUYHOTO OW3HEca», 5) aHIJo-pycckue cioBapu; 6)
KOMITbIOTEpHAs Mpe3eHTAaIu; obopyoBaHue TUISE BOCIPOU3BOJICTBA
KOMITBIOTEPHOU MPE3EHTALMK U 3BYKOBBIX (hailyioB; 7) pa3gaTOUHbBIA MaTepHal JIJis
WHJUBUAYAJIBHOU U IPYNIIOBOM pabOThI CTYICHTOB.

Memoowvl o00yueHua: TPAKTUYECKUM, DJIEMEHTHl POJEBOM WIPBI, YaCTUYHO-
MTOMCKOBEBIH, CIIOBECHO-HATIISTHBIA, UMUTAIHSI POGECCHOHATBHON e TETHHOCTH.



CTpyKTypa u X0/ 3aHATHS:
1. Opranu3zanus 3aHsTHs, TOCTAHOBKA Iieiel (2 MUH).

2. AKTyanu3arys OIMOPHBIX 3HAHHUH IT0 TPEIbIAYIICH TeMe « MapKeTHHD (CM.
npe3eHTanuto « The World of Advertising», cimaiin 1) ¢ meiabio JJOrHaeckoro
TIOJIBE/ICHUS K HOBOM TeMe «Mup pekinamb (3 MUH):

- TMPOBEPKAa 3HAHWK CTPYKTYPHl MAPKETUHTA HA aHTJIMICKOM SI3BIKE U
OTIPEJICIICHHE POJIA PEKIIaMbI B TAHHOU CTPYKTYpE.

3. Beenenue B teMy «Mup pexnamb» (5 MUH):
TIOZICOTOBJICHHOE JI0OMa COOOIICHUE CTy/IeHTa Ha TeMy «Pekiiama B Hare
KHU3HI» Ha aHTJIUHCKOM S3bIKE C MOCIICIYFOIIUM HHAITMUPOBAHUEM MUHH-
00CYXJICHUS 110 3TOMY BOITPOCY.
- ay/IupOBaHHE OCHOBHBIX CJIOB M CIIOBOCOYETAHHH, CBSI3aHHBIX C PEKIaAMON
(cMm. mpesenTanuto «The World of Advertisingy, ciaiin 2).

4. PaccMOTpeHUe CTPYKTYPHI OHITHS «Pekamay Ha aHTIIMICKOM SI3BIKE (CM.
npe3eHTanuo « The World of Advertising», ciaiin 3) ¢ MEHH-00CYKICHUEM U
npumepamu u3 xu3nu (13 mun).

1) Henu pexnams (cm. ipesenTanuio « The World of Advertisingy, cnaiin 4).
2) Tumnbl pexiiamel (cM. pesenTaruio «The World of Advertising», cnaiin 5).
3) IlpenmyrecTBa 1 HepocTaTky (cM. nipe3eHTanuio « The World of
Advertisingy, cnaiiz 6).

4) CpenctBa MaccoBOi HH(MOPMaLIMK, UCTIOJB3YIOLINE PEKIIaMy (CM.
npesenraruio « The World of Advertising», crnaiin 7):

- Tpecca;

- TCJICBHJICHUE,

- TIOCTEpHI;

- JIpyTHe CpelCTBa

- untepHet (cM. npesenTanuio «The World of Advertisingy, crnaiiasr 8,9).

5) npuémel pexiamsl (cM. pe3enTanuio « The World of Advertisingy, ciaiin
10):

- aMOUIMU U ycrex,

- POMAaHTHKA,

- COIMAJIbHAS aJlaNTaIlns;

- TIOJpakaHHue TePoIo;

- KOMEIuS,

- CTPEMJIEHHE K JIETKOM KU3HH.

5. 3HaKOMCTBO ¢ (hOPMYJIOi PEKJIaMbI IO BEPCHUHU 3alaJIHBIX MapKETOJOTOB, 3aIIUCh
dbopmyIisl B TeTpaas (cM. npesenTanuio « The World of Advertising», ciaiig 11)
(7 muH).

6. AynupoBaHue nputuu o pexiiame « Bocemb KoJIOKOIbYUKOBY (12 MUH):



- YTCHHUE, ayTUPOBAHUE, TIEPEBO HOBBIX CJIOB U3 MPUTUYH (CM. IPE3CHTAIUIO
«The World of Advertising», ciaiin 12, 3BykoBsie (daiiiasl «Eight bellsy);
- ayIMpOBaHKE MPUTUYH O€3 OMOPHI Ha TEKCT.

7. IlpeacraBienue nuanora-ClieHKH B TYPUCTHYECKOM areHTCTBE C IpUMepamMu
peKIIaMbl TYPUCTHYECKOTO M OTEIBHOTO OM3Heca (cM. npuitokenue 1) (5 Mun):
- ayJIUpOBaHME HA AHTJIUMCKOM S3BIKE;
- 00CyXIeHue NPUMEHEHHBIX B PEKJIaMe CPEJICTB U METO/IOB.

8. 3HaKOMCTBO C TIEYaTHON PEKJIaMOM B ra3eTax M )KypHajiax (4 MuH):

9. Paccmotpenue Bompoca «Pekinama kak kapbepa»: (cM. mpesenranuio «The
World of Advertisingy, ciaiin 13) (16 mum).

pPEKJIaMHBIE ar€HTCTBA U UX MPAKTUYECKUE EIH, UCTOPUYECKasi CIipaBKa 00
HCTOPUU BOSHUKHOBEHHUS U ATanax pa3BUTHS PEKIAMHBIX ar€HTCTB B MUPE (CM.
npeseHTanuo « The World of Advertising», ciaiig 14);

3HaKOMCTBO C pabOTOM KOHKPETHOTO PEKIAMHOI0 MHAMMCKOTO areHTCTBA,
pa3pabaThIBaIOIIETO PEKIaMHbIE KOMUKCHI,

pekinamonatenu (cM. ipe3enTanuio « The World of Advertising», ciaiin 15);

OCHOBHBIE Kau€CTBa peKJIaMHOro areHTa (cMm. npesenranuto « The World of
Advertisingy, cnaiia 16).

- TpeICTaBJICHHE PEKIaMbl HOBOTO OTKPBIBIIETOCS Mara3nuHa COTOBBIX
TenedoHoB B Bujie Tene-untepnblo (I[Ipunoxenue 2);

- ayJaupoBaHWE MHTEPBHIO HA aHTIIMHCKOM SI3bIKE;

- MHHH-JTUCITYT O IPAKTUYECKOM IPUMEHEHUH (HOPMYJIbI PEKIIAMBI U
IPOJAEMOHCTPUPOBAHHBIX KaueCTB OpeHI-MEHEKepa.

10. 3HaKOMCTBO C PEKJIAMHBIM ITUCHMOM KaK C OJTHUM U3 CPEICTB PEKJIAMBI
TOBapoB U yciyr (cM. mpe3enrtaruio « The World of Advertising», ciaiig 17) (8
MHH):

- HMHCTPYKTaX IO COCTABJICHUIO PEKJIAMHOTO MHCHhMA;
- COCTaBJICHHE PEKJIAMHOTO MTUChMA T10 3aJIaHHO# cxeMme (paboTa co Beeit
rpyIIon);

11. Yrenue u nepeBo Tekcta «cropust pexiaMb» (10 BapruaHTaM)
(cm. IIpunoxenue 3) (5 MuH):
- HMHCTPYKTaX IO BBIITOJIHEHHUIO IEPEBOJIA;
- BBINIOJIHEHUE 3aJIaHHUS;
- MOpPOBEPKA BHITIOTHEHUS 3aJaHUS.

12. TIpoBepka yCBOCHHMSI PEUEBBIX €IUHMII, BBEACHHBIX HA 3aHATHH:
- BBIMOJIHEHHE yIPaKHEHUH ( TI0 BapHaHTaM B BUE MUHH-CAMOCTOSITEIbHOMN
paboThi) Ha 3akperieHne Marepuaia (cm. [punoxenue 4) (8 muH).



13. [lonBenenue uToros 3andaTus. JlomaniHee 3aaHue: COCTaBICHUE
COOCTBEHHOI'0 PEKJIAMHOT'0 OOBSBIICHHS B Ta3eTy O pecTopane, kage, TOCTUHUIIE,
TYpPUCTUYECKOM areHTCTBE, MpeanpusiTuu chepsl cepBuca (2 MuH).



3akJII04YeHue

JlanHas pa3paboTka sBAsSeT COOOM KOMIUIEKC 3aJaHuil u
yIpaXHCHHH Ha (OPMHpPOBAHUE KOMIICTCHIINM, HEOOXOJHMMBIX IS
JTaJbHEUIIETO TPO(PEeCCHOHAIBPHOTO MPAKTHYECKOTO COIMMPUKOCHOBEHHUS C
BOIIPOCAMH, CBS3aHHBIMHU C PEKJIAMHOM JASATEIIBHOCTHIO B COBPEMEHHOM
mupe. Kpome Toro, mpenacraBiaeHBl METOIbI, ITO3BOJISIONINE TOOHUTHCS
JAHHOTO pe3yibTarta.



MMPUJIOKEHUSA
Hpunoxenne 1

TASK 1. Read the dialogue. Translate. Tell about the main rules of business
conversation in the dialogue.

We’ll present you the conversation between the agent of the travel agency and
potential customers.

(The telephone is ringing)

Agent: Travel agency “Golden Fish”, hallo.

Customer: Hallo. Henry Crash speaking. May | have a word with the manager?
A: I’m afraid he’s busy now. My name is Alice and I’'m the manager’s assistant.

Can | help you?

H: May be. I’ve heard a lot of positive about your agency from my friends. I’'m
going to have vocation to Turkey for a week with my wife.

A: Oh, that is nice. We can organize any vocation for you. Our agency has a
stainless reputation on the market of tourist service. But it’s too important question
to decide on the phone. Could you visit our agency? I’m sure we can help you.

H: OK. We’ll come in a day or two.

A: We’ll be waiting for you. Good bye.

H: Good bye.

(Two days later)

H: Hello.

A: Good day. Welcome to “Golden Fish”. What can I do for you?

H: Are you Alice?

A That’s right.

H: I’'m Henry Crash. I rang you up two days ago. We were speaking about my
vocation. And this is my wife Kate.

A: Glad to meet you, Kate.

Kate: Glad to meet you too.

A: Sit down, please. So, you are going to Turkey. What kind of vocation would
you like?

K: One week of real paradise.

A: Then let’s begin with the hotel. We have a vast choice of 3-4-and 5-star
hotels with different kinds of accommodation. Which one do you prefer?

H: I think 3 or 4-star hotel overlooking the sea.

A: | see. Do you prefer half-board, full-board or a club-system?

K: Full-board or club-system, I think.

A: That’s all right. In this case I recommend you the Hotel “Cleopatra princess”.
It’s a brand new and ideally located just 50 m from the beach.

H: And what about the rooms?

A: This hotel has well-furnished double rooms, a good range of facilities and a
large swimming pool.

H: That’s the very hotel we wanted.



K: Agree with you.
A: So, may | book the room for the next week?
H: Sure.

Ipuiaoxenue 2

We are near newly-opened up-to-date store <M-WORLD> selling mobile-phones and are
ready to ask Brian Leming, the brand manager of the store, some questions. Good day,
Brian.

Good day, Julia, glad to see you again.

Nowadays, when nearly every day we become witnesses of appearing new shops and stores
of mobile line, you are taking risk and open one more. Are you sure it’s really profitable?
Mobile communications and Internet facilities are developing roughly. The specialists
foresee this process to become more active in future ten years. That’s why to sell mobiles is
as topical now as to give the consumer mobile services.

Aren’t you afraid of the competitors?

Why should we? We respect them and ready to cooperate.

What age groups of the consumers are you going to attract to your store?

We don’t set any limits. We wait for everybody.

Are you going only to sell mobiles?

Surely not. There are three halls in our store: the shop selling mobiles, subscriber’s center
and Internet-cafe with a well-trained experienced staff. We are glad to help any customer.
Julia Teilor for <Mobile News> from <M-WORLD>.

IIpuioxenue 3

The history of the advertising.

The history of development of advertising in opinion of experts leaves in

depth of
centuries and rudiments of advertisements are found already on ancient papyruses.

The concept of Russian speaking variant of advertising occurs from Latin
“reclamare” which means “to shout”, “to cry out”. English-speaking variant — from
a word “advertise”.

The first printed advertisement has appeared in England in second half of the
century XV. In England the special advertising edition under name “Teller” leaves.
The greatest bloom advertising has reached in the US.

In 1848 in England by tax services it was registered 1,9 million

advertisements
against 1,5 million in 1800.



Development of an advertising affair in Russia carry by 10-11 centuries

when
Russian merchants resorted to various reception of the offer of the goods. In 19
century receives a wide circulation printed advertising of the goods though printed
announcements of advertising character.

Epoch of becoming of advertising considers the period from 1840 to 1915.
The words to the text:

development — pa3Butue edition — uzmanue

in option — Mo MHEHHIO bloom — pacuger

in depth of centuries — B riryoune merchants — troproserr, Kyreiy

BEKOB resort — gacro nocemarb

rudiments — 3agaTku a wide circulation — mupokoe parnpocTpaHeHHe
ancient — npeBHui offer — npemnoxenue

appeare — mosiBISATHCSA

IIpuioxkenue 4
I. Give the corresponding words for the following definitions.

1. a written or printed announcement publicly displayed

2. the study of the reasons why people buy or do not buy certain goods, the effect
of advertising, etc

3. the performance of business activities that direct the flow of goods and services
from producer to consumer

4. means of making known to enormous number of people

5. astriking and easily remembered phrase used to advertise smth

I1. Arrange the words in suitable pairs.

product research
sales agencies
market media
advertising development
informative press
marketing radio

mass advertising
national promotion
commercial activities

I11. Find the correct word(s) from the list below to complete each sentence.



Competitive or ... advertising encourages the public to buy goods.
Advertising which can help people is called ... advertising.

Newspapers and television are examples of advertising ... .

Romance and comedy are examples of advertising ... .

A firm will carry out ... to discover the type of product customers want.
Firms can employ ... to arrange advertising for them.

One advantage of advertising is that the prices of goods could be ... .

One disadvantage of advertising is that consumers may be tempted to buy
goods they cannot ... .

O~NoOkowdE

9. Advertising, sales promotion and packaging are examples of ... activities.
marketing devices media
market research afford informative
advertising agencies low persuasive

IV. Complete the sentences by choosing suitable endings from the right —
hand column.

The advantage of using the national press | the message on the advertisement is short
for advertising is that ... and can be quickly read

The advantage of using TV for it can decide whether it can make a profit
advertising is that ... by producing the goods

The advantage of using posters is that ... | it can attract consumers

A firm needs market research so that ... more detailed information can be given
A firm needs proper packaging and the advertisement can use colour, sound
labelling of a product so that ... and movement

The benefit of advertising is that ... it encourages competition among firms

Hpuiaoxenue 5

[Tpe3enTanms «The World of Advertisingy.

IHpuioxkenue 6

3BykoBbIe (aitiel «Eight bellsy.




